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Abstract: In the media age, the information dissemination pattern has undergone profound 

changes. The concept of curation, which has extended from traditional fields to the media 

field, is facing new opportunities and challenges. This thesis focuses on the innovative 

models and development paths of curation in the media age. Firstly, it elaborates on the 

characteristics of the media age and the basic concept of curation, pointing out the 

limitations of traditional curation models at present. Then, it delves into the innovative 

models, including those in theme planning, content presentation, diversification of 

curators, and interactive experiences. Through multiple case analyses, it directly shows 

the practical application effects of these innovative models. Subsequently, it discusses the 

development paths of curation, such as technology - driven, audience - oriented, cross - 

cultural communication, and industrialization development paths. At the same time, it 

also analyzes the challenges faced by the development of curation, such as technology 

adaptation, intellectual property protection, and funding issues, and proposes 

corresponding countermeasures. This research aims to provide useful references for the 

theoretical development and practical operation of curation in the media age, promoting 

the continuous development and innovation of curation in the media field, and better 

adapting to the needs of the times and playing its important roles in cultural dissemination, 

information integration, and other aspects. 

1. Introduction 

The media age is an era marked by the rapid development of information technology. The 

vigorous development of new media technologies such as social networks, mobile Internet, and big 

data has completely changed the media ecology. Information dissemination is no longer one - way 

and limited but shows an explosive growth, multimedia integration, and high - level audience 

participation. In this context, the concept of curation, which originally played an important role in 

fields such as art, has gradually emerged in the media field. Curation is not simply about selecting 

and presenting content; it is more of a process of information integration, cultural dissemination, 

and audience experience shaping. However, traditional curation models face many challenges in the 

media age. For example, it is difficult to break through the limitations of geographical areas and 

specific audience groups in terms of dissemination scope, and there is a lack of effective interaction 

with the audience. Therefore, exploring the innovative models and development paths of curation in 
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the media age is of great theoretical and practical significance. This will not only help enrich the 

connotation of curation, enabling it to better meet the requirements of the media age, but also 

provide new ideas and methods for cultural dissemination, creative industry development, and other 

aspects. 

2. Overview of the Media Age and Curation 

The media age is an era deeply shaped by information technology, with distinct and diverse 

characteristics. With the popularization of the Internet, the wide application of mobile devices and 

the vigorous development of social media, the speed, scale and mode of information dissemination 

have undergone earth - shattering changes. Information flows rapidly on a global scale like a flood, 

and dissemination is no longer limited by the traditional boundaries of time and space. The rise of 

new media platforms makes it possible for everyone to become an information disseminator, and 

the disseminators are more diversified than ever before. Meanwhile, multimedia integration has 

become the norm, with text, image, audio and video information intertwined, jointly constructing a 

rich and complex information environment. In this era, the audience is no longer a passive recipient. 
[1]They are deeply involved in the process of information dissemination through commenting, 

sharing, creating and other means, and this high - level participation further promotes the 

dissemination and diffusion of information. 

Against this background of the media age, the concept of curation, which originally emerged in 

traditional fields such as art and museums, has extended to the media field and been given new 

connotations. Initially, in the art field, curation mainly refers to the selection, organization and 

display of artworks, aiming to present art exhibitions with specific themes or styles to the audience. 

In the media field, curation has evolved into a broader activity of information management and 

dissemination[2]. It involves screening out valuable and meaningful content from a vast amount of 

information and then presenting it to the target audience in a carefully planned way. It is like 

salvaging and sorting in the ocean of information, integrating fragmented information into an 

organic whole to meet the audience's need for specific information. 

Curation in the media age is not just a simple process of information screening and display, but 

also a process of constructing meaning and value. Curators need to have a deep understanding of 

the audience's needs, interests and cultural backgrounds, and determine the themes and contents of 

curation based on these factors. Through the ingenious arrangement and combination of information 

and endowing it with a unique perspective of interpretation, curation can guide the audience to 

understand and think about information from different angles, thus generating new cognition and 

experiences. For example, in news curation, curators may integrate news reports from different 

sources and angles to form a comprehensive and in - depth report topic on a specific event, enabling 

the audience to obtain more comprehensive and accurate information and have a deeper 

understanding of the event in the process. 

3. Innovative Models of Curation in the Media Era   

Firstly, cross - field integration has become a remarkable model of curation innovation. 

Traditional curation was often limited to a specific field. For example, art curation mainly revolved 

around art forms such as painting and sculpture. However, in the media age, curation has begun to 

cross the boundaries of different fields. For instance, curating by combining art and technology. The 

integration of technological elements brings a brand - new experience to the display of artworks. 

For example, by using virtual reality (VR) and augmented reality (AR) technologies, the audience 

can feel as if they are in the scenes depicted by the artworks. This cross - field curation model not 

only broadens the scope of curation materials but also attracts the attention of more different 
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interest groups. Art and technology enthusiasts, as well as the general public, can find common 

ground in such curation, thus greatly expanding the audience coverage and enhancing the influence 

of curation. 

Secondly, interactive curation is another innovative model in the media age. Traditional curation 

was mostly a one - way information transfer, and the audience was just passively viewing exhibits 

or reading information. Now, interactivity is integrated into every aspect of curation. Take an online 

cultural exhibition as an example. Curators can set up interactive sections. For example, the 

audience can click on exhibits to obtain more detailed background knowledge, stories of creators, 

etc. The audience can also be involved in the creation of exhibition content. For example, a theme - 

creation competition can be carried out, and excellent works can be included in the supplementary 

content of the exhibition. This interactive curation model transforms the audience from passive 

receivers to active participants, strengthening their connection with the curation content and 

increasing their participation and loyalty. 

Furthermore, the data - driven curation model is gradually emerging. In the media age, a vast 

amount of data has been generated, and these data contain rich information. Curators have begun to 

use big - data analysis technology to mine information such as the interest preferences and behavior 

habits of the audience[3]. For example, by analyzing data such as the discussion popularity of 

different topics, the number of likes and shares on social media, curators can accurately grasp the 

topics that are currently of interest to the audience. Determining the theme of curation, selecting 

exhibits or content based on these data can make curation more in line with the audience's 

expectations and improve the pertinence and effectiveness of curation. At the same time, data can 

also be used to evaluate the effect of curation. By analyzing various data feedback during the 

exhibition process, such as audience flow, dwell time, and interaction frequency, curators can 

understand which parts are popular and which need improvement, thus providing experience and 

reference for the next curation. 

Finally, contextual curation is also one of the innovative models in the media age. This model 

emphasizes planning exhibitions or presenting content according to different contexts. Contexts can 

be specific cultural atmospheres, social events, or the psychological states of the audience, etc. For 

example, during a specific festival, the curator can curate around the theme and cultural 

connotations of the festival, select exhibits, stories, or artworks related to it for display. Or when 

society is paying attention to a hot topic, the curator can explore content related to this topic from 

different angles for curation. In this way, the audience can better understand and feel the curation 

content in a specific context and strengthen the emotional resonance between the curation content 

and the audience. 

4. Case Analysis of Innovative Curation Models in the Media Era 

Take cross - field integration in curation as an example. Consider the collaboration between art 

and technology in exhibitions. For instance, in some modern art exhibitions, the use of virtual 

reality (VR) and augmented reality (AR) technologies has been a remarkable innovation. Instead of 

the traditional static display of artworks like paintings and sculptures, VR and AR technologies are 

incorporated. Through VR, visitors can be immersed in a virtual art space, where they can closely 

observe the details of artworks as if they are in a different world created by the art. This not only 

enhances the visual impact but also breaks the limitations of physical space. For example, a large - 

scale installation art that might be difficult to fully present in a physical gallery can be vividly 

shown in a virtual environment. Augmented reality, on the other hand, allows viewers to interact 

with artworks in a more direct way. By using mobile devices, they can superimpose additional 

digital information or interactive elements onto the physical artworks, making the viewing 
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experience more engaging and multi - dimensional. 

Interactive curation can be well - illustrated by online cultural exhibitions. For example, in an 

online museum exhibition, curators have designed interactive interfaces. When viewers click on a 

particular artifact, a pop - up window may appear, providing detailed historical background, the 

story of its discovery, and even the restoration process. Moreover, some exhibitions encourage 

audience participation in content creation. There was an online photography exhibition where the 

organizers launched a theme - based photography competition. The public was invited to submit 

their works related to the theme. Then, the curators selected some excellent works from the 

submissions and integrated them into the exhibition as supplementary content. This not only 

increased the variety of the exhibition but also made the audience feel more involved in the curation 

process. 

Data - driven curation is also evident in many cases. For example, in the field of news curation, 

media organizations analyze big data from various sources such as social media platforms, news 

websites, and user comments. They study data like the popularity of different news topics, the 

number of shares and likes on social media. Based on this analysis, they can determine which news 

stories are more likely to attract the audience's attention. For instance, if data shows that 

environmental protection - related topics have a high level of public concern recently, news curators 

will focus on collecting, editing, and presenting more in - depth reports on environmental issues. In 

addition, data can also be used to evaluate the effectiveness of a curation. For example, in an e - 

commerce product curation, by analyzing data such as the click - through rate of products, the 

conversion rate from viewing to purchasing, and the dwell time of users on product pages, curators 

can adjust their curation strategies to better meet the needs of consumers. 

The distributed curation model can be seen in the curation of open - source cultural projects. For 

example, in a project to curate folk stories from different regions, ordinary people are encouraged to 

contribute their local folk stories through a crowdsourcing platform. These stories are then sorted 

and evaluated by a group of volunteers who have an interest in cultural heritage. The curator in 

charge of the overall project will combine these contributions with professional research and 

historical materials to create a comprehensive and diverse collection of folk stories. This model 

gives a voice to the general public and enriches the content of curation through collective wisdom. 

5. Development Paths of Curation in the Media Era 

In terms of cross - field integration, the combination of art and technology is a typical 

manifestation. For example, VR and AR technologies are used in art exhibitions. VR enables 

visitors to immerse themselves in the virtual art space, breaking through the limitations of physical 

space and observing the details of artworks up close. AR allows the audience to interact with 

artworks by superimposing digital information on physical artworks, making the viewing 

experience more attractive. 

Interactive curation is demonstrated through online cultural exhibitions. In an online museum 

exhibition, an interactive interface is set up. Clicking on a cultural relic can obtain detailed 

information. There is also an online photography exhibition that allows the audience to participate 

in content creation through a photography competition, increasing the diversity of the exhibition 

and enhancing the audience's sense of participation. 

Data - driven curation is clearly reflected in different fields. In news curation, big data from 

various sources such as social media platforms, news websites and user comments are analyzed to 

determine hot topics, so as to focus on reporting relevant news and also evaluate the curation effect. 

In e - commerce product curation, strategies are adjusted according to product - related data such as 

click - through rate, conversion rate from browsing to purchasing and the duration of user stay on 
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the product page to meet the needs of consumers. 

The distributed curation model can be seen in open - source cultural projects. For example, in a 

project of collecting folk stories in different regions, the public contributes their local folk stories 

through the crowdsourcing platform. Then a group of volunteers interested in cultural heritage 

classify and evaluate these stories. The curator in charge of the whole project combines these 

contributions with professional research and historical materials to create a comprehensive and 

diverse collection of folk stories, allowing the public to participate and enriching the content. 

Situational curation is also common. For example, during the Chinese New Year, many cultural 

institutions plan exhibitions and activities around the New Year theme. They may select traditional 

Chinese paintings, calligraphy works and handicrafts related to the New Year, such as Spring 

Festival couplet paintings, paper - cuttings and New Year paintings. These exhibitions aim to create 

a festive atmosphere and arouse the public's emotional resonance during this special period. 

Another example is that when a city commemorates a major historical event, museums and cultural 

centers plan exhibitions according to the situation of this event. They will display historical relics, 

documents and research results related to the event, allowing the public to better understand the 

historical significance and cultural value of the event in a specific situation. 

6. Conclusion  

The media age has brought unprecedented development opportunities for curation, along with 

numerous challenges. Through the exploration of innovative models, we have seen the great 

potential for transformation in curation in terms of themes, content presentation, composition of 

curators, and interactive experiences. These innovative models have shown strong vitality in 

practical cases, which can effectively enhance the attractiveness, dissemination power, and 

influence of curation. Following the paths of technology - driven, audience - oriented, cross - 

cultural communication, and industrialization development, curation is expected to continue to 

grow and develop in the wave of the media age. Although facing challenges such as technology 

adaptation, intellectual property protection, and unstable funding sources, curation can overcome 

these obstacles through the implementation of countermeasures such as strengthening talent 

cultivation, perfecting laws and regulations, and expanding funding channels. In the future, with the 

continuous evolution of media technology and the continuous change of social and cultural needs, 

curation will continue to develop and innovate, playing a more important role in cultural inheritance, 

information dissemination, creative industry development, and other fields, and becoming an 

important bridge connecting content and audience, culture and market. 

References 

[1] Dong Tiance. In the Era of News Curation, Emphasis Should Be Placed on Original News Planning [J]. 

Contemporary Communication, 2024, (03): 1. 

[2] Dong Tiance, Liu Chuang, Zhou Runzhe, et al. The Theoretical Approach from “News Planning” to “News 

Curation”: A Theoretical Analysis Based on Bibliometrics and Close Reading of Texts [J]. Press Circles, 2024, (03): 

38 - 49+96.   

[3] Li Xuan. An Analysis of Academic Journal Curation in the Intelligent Media Era [J]. Proceedings of Editors on 

Journals, 2024, (00): 581 - 590. 

116




