
Analysis of the relationship between the audit market 

competition and the quality of accounting information 

disclosure 

Shutong Liu 

University of Nottingham Ningbo China, Ningbo, Zhejiang, 315199, China 

2629882696@qq.com 

Keywords: Audit market competition, accounting information disclosure, audit quality, 

level of competition, empirical research 

Abstract: The relationship between audit market competition and the quality of accounting 

information disclosure is an important topic in accounting research. The improved level of 

competition in the audit market may motivate auditors to provide higher quality audit 

services, thus enhancing the quality and reliability of accounting information disclosure. 

However, excessive levels of competition may also lead audit contractors to sacrifice audit 

quality in order to reduce costs. This paper discusses the relationship between audit market 

competition and the quality of accounting information disclosure through literature review 

and empirical research. 

1. Summary narrative 

1.1 Research background 

Under the background of globalization and information technology, enterprises are facing 

increasingly fierce market competition. In order to gain an advantage in the competition, companies 

need to provide accurate and reliable accounting information so that investors, creditors and other 

stakeholders can make informed decisions. However, the quality of accounting information 

disclosure has been concerned. As one of the important means to ensure the quality of accounting 

information disclosure, audit has an important impact on the relationship between market 

competition and the quality of accounting information disclosure[1]. 

First of all, the impact of audit market competition on the quality of accounting information 

disclosure cannot be ignored. As the degree of competition in the audit market increases, auditors 

may reduce the audit quality in order to gain more customers and market share, thus affecting the 

accuracy and reliability of accounting information disclosure. This competitive pressure may lead to 

auditors' neglect, neglect of important matters or rely too much on the information provided by 

customers, thus affecting the quality of accounting information disclosure. 

Secondly, the audit market competition may also have an impact on the supervision of the 

quality of accounting information disclosure. In the highly competitive audit market, regulators may 

face greater challenges to effectively monitor and manage the behavior of auditors. This may lead to 
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violations or improper operations by some auditors, which will further affect the quality of 

accounting information disclosure[2]. 

In addition, the audit market competition may also have an impact on the accounting information 

disclosure strategy of enterprises. In order to stand out from the competition, enterprises may take 

some measures to beautify the financial statements and hide the true financial situation. This 

behavior may lead to a decline in the quality of accounting information disclosure, misleading 

investors and other stakeholders. 

To sum up, there is a close relationship between audit market competition and accounting 

information disclosure quality. In this context, this research aims to study the impact of audit market 

competition on the quality of accounting information disclosure, and put forward corresponding 

suggestions and countermeasures for the study to promote the improvement of the quality of 

accounting information disclosure. 

1.2 Purpose of research 

The purpose of this study is to explore the relationship between audit market competition and the 

quality of accounting information disclosure and analyze its influencing factors. Through the study 

of audit market competition, we can deeply understand the degree of the influence of market 

competition on the quality of accounting information disclosure, and further reveal the impact of 

audit market competition on the reliability and transparency of enterprise financial reports. At the 

same time, this study will also explore the factors affecting the quality of accounting information 

disclosure, including the independence of auditors[3], audit costs, audit institutions scale, etc., in 

order to provide useful reference and suggestions for improving the quality of accounting 

information disclosure. Through the in-depth study of the relationship between audit market 

competition and the quality of accounting information disclosure, it can provide theoretical basis 

and empirical results for relevant policy formulation and practice, promote the healthy development 

of audit market, and improve the credibility and transparency of enterprise financial reports. 

1.3 Research meaning 

The analysis of the relationship between audit market competition and accounting information 

disclosure quality is of great research significance. First of all, audit market competition is an 

important market mechanism, which has a positive impact on improving the quality of accounting 

information disclosure. By studying the relationship between audit market competition and the 

quality of accounting information disclosure, we can deeply understand the influence mechanism of 

audit market competition on the quality of accounting information disclosure, and provide 

theoretical basis for further improving the audit market competition mechanism. Secondly, the 

quality of accounting information disclosure is an important factor to protect investors' rights and 

interests and maintain the market order. By studying the relationship between audit market 

competition and accounting information disclosure quality, it can reveal the influence degree of 

audit market competition on the quality of accounting information disclosure, provide investors 

with more accurate and reliable information, and improve the transparency and efficiency of the 

market. In addition, studying the relationship between audit market competition and accounting 

information disclosure quality can also provide reference for regulatory agencies, formulate more 

scientific and effective regulatory policies, and promote the healthy development of the audit 

market. To sum up, it is of great theoretical and practical significance to study the relationship 

between audit market competition and the quality of accounting information disclosure[4]. 
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2. Literature review 

2.1 The concept and characteristics of audit market competition 

The concept and characteristics of audit market competition are one of the key points of this 

paper. In this part, we will conduct a comprehensive concept analysis and characteristic analysis of 

the audit market competition. First, we will introduce the basic concepts of audit market 

competition, including its definition, scope and connotation. Secondly, we will explore the 

characteristics of audit market competition, including the degree of competition, market structure, 

market participants and market behavior[5]. Through the in-depth analysis of the concept and 

characteristics of the audit market competition, we can better understand the impact of the audit 

market competition on the quality of accounting information disclosure, and provide the theoretical 

basis and research framework for the subsequent research. 

2.2 Definition and evaluation index of accounting information disclosure quality 

The definition and evaluation index of accounting information disclosure quality is an important 

basis for studying the relationship between audit market competition and accounting information 

disclosure quality. In this paper, we will define the quality of accounting information disclosure, and 

introduce the relevant evaluation indicators. First of all, the quality of accounting information 

disclosure can be defined as the accuracy, completeness, timeliness and comprehensibility of the 

information disclosed by an enterprise in its financial report. Accuracy refers to the authenticity and 

reliability of information, completeness refers to the comprehensiveness and detail of information, 

timeliness refers to the matching degree between the release time of information and user needs, 

and understandability refers to the expression of information and the accessibility of the language. 

The indicators to evaluate the quality of accounting information disclosure include the transparency 

of information disclosure, the quality control of information disclosure, the consistency of 

information disclosure and the comparability of information disclosure. Transparency refers to the 

clarity of information disclosure and accessibility, quality control refers to the enterprise of 

information disclosure management and monitoring, consistency refers to the enterprise at different 

points in time and different reports on the same information disclosure is consistent, comparability 

refers to the enterprise and other enterprises information disclosure is comparable. Through the 

introduction of the definition of accounting information disclosure quality and evaluation indicators, 

we can better understand the relationship between audit market competition and accounting 

information disclosure quality[6]. 

3. Theoretical framework 

3.1 The influence mechanism of audit market competition on the quality of accounting 

information disclosure 

The influence mechanism of audit market competition on the quality of accounting information 

disclosure is one of the important research contents of this paper. In this part, we will discuss how 

the audit market competition affects the quality of accounting information disclosure of enterprises, 

and analyze its specific impact mechanism. First, we will introduce the concept and characteristics 

of audit market competition, including the degree of competition, market structure and other aspects. 

Then, we will deeply study the impact mechanism of audit market competition on the quality of 

accounting information disclosure, mainly including the following aspects: First, audit market 

competition can promote auditors to improve the quality of work and independence, so as to 
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improve the quality of accounting information disclosure. Secondly, the audit market competition 

can increase the sense of responsibility and risk awareness of auditors, and make them pay more 

attention to the accuracy and reliability of accounting information disclosure. In addition, the audit 

market competition can also improve the quality of accounting information disclosure by improving 

the professional level and technical ability of auditors. Finally, we will summarize the influence 

mechanism of audit market competition on the quality of accounting information disclosure, and put 

forward relevant research hypotheses and research methods[7]. Through the in-depth study of this 

problem, we can better understand the relationship between the audit market competition and the 

quality of accounting information disclosure, and provide theoretical and practical guidance for 

improving the quality of accounting information disclosure. 

3.2 Construction and assumptions of related theoretical models 

Based on the research background and purpose of this paper, this chapter will construct relevant 

theoretical models and propose corresponding assumptions to explore the relationship between 

audit market competition and the quality of accounting information disclosure. First, we will review 

the existing relevant theories, including the audit market competition theory and the quality of 

accounting information disclosure theory. Then, we will combine these theories and construct a 

comprehensive theoretical framework to explain the impact of audit market competition on the 

quality of accounting information disclosure. In the process of constructing the theoretical model, 

we will consider various factors, such as the degree of competition in the audit market, the 

professional ability of auditors, the governance structure of the company, etc. Finally, we will 

propose corresponding hypotheses for empirical analysis in subsequent studies. Through the 

construction of relevant theoretical models and the proposal of hypotheses, we will provide the 

theoretical basis and research framework for the empirical research in the subsequent chapters[8]. 

4. Research technique 

4.1 Sample selection and data collection 

In the Research Methods section, we will focus on the process of sample selection and data 

collection. First, we will introduce how to select the appropriate sample to represent the relationship 

between the audit market competition and the quality of accounting information disclosure. This 

involves identifying the targets and subjects of the study and employing appropriate sampling 

methods to ensure the representativeness and reliability of the sample. Secondly, we will describe 

the process of data collection in detail, including collecting relevant data on the quality of 

accounting information disclosure and relevant data on auditing market competition. We will 

introduce the data sources, the methods of data acquisition, and the processing and collation process 

of the data to ensure the accuracy and comparability of the data. Through sample selection and a 

detailed description of the data collection, we will provide a reliable basis for subsequent data 

analysis and study results. 

4.2 Empirical model building and hypothesis testing methods 

The establishment of empirical model and hypothesis testing method are an important part of this 

research method. When studying the relationship between audit market competition and the quality 

of accounting information disclosure, we need to establish an empirical model to analyze the 

association between the two. First, we will collect relevant data, including indicators of audit 

market competition and indicators of the quality of accounting information disclosure. Then, we 
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will apply statistical methods, such as regression analysis, to build an empirical model. When 

building the model, we need to select the appropriate independent variables and the dependent 

variables, and conduct the operation and transformation of the variables to ensure the accuracy and 

reliability of the model. 

Next, we will perform hypothesis testing to verify the validity and reliability of the empirical 

model. Hypothesis testing is a method to judge whether the research hypothesis is true by 

conducting a statistical analysis of the sample data. In this study, we will propose the corresponding 

research hypotheses according to the setting of the empirical model, and test them by using 

appropriate statistical methods. Through the analysis of the sample data, we can conclude that 

whether there is a significant relationship between the audit market competition and the quality of 

accounting information disclosure[9]. 

In conclusion, the establishment of empirical model and hypothesis testing method are the core 

content of this research method. By establishing an empirical model and conducting hypothesis 

testing, we can deeply analyze the relationship between audit market competition and the quality of 

accounting information disclosure, and draw corresponding conclusions. This will provide 

important theoretical and empirical support for research in related fields. 

5. Empirical results and analysis 

5.1 Describe the statistical analysis 

Statistical analysis is a holistic summary and description of the data, showing the distribution and 
basic characteristics of the data through statistical indicators and charts. In this paper, the described 
statistical analysis will provide a specific data analysis and interpretation of the relationship 
between the audit market competition and the quality of accounting information disclosure. First of 
all, a statistical analysis can be described on the relevant variables of audit market competition and 
accounting information disclosure quality, including the calculation of the mean, median, standard 
deviation and other statistical indicators of each variable, in order to understand their centralized 
trend and dispersion degree. Secondly, we can show the distribution of variables by drawing 
histograms and boxplots to compare the differences and similarities between different variables. In 
addition, the correlation coefficient can also be calculated to explore the correlation degree between 
the audit market competition and the quality of accounting information disclosure. By describing 
the statistical analysis, it can provide the basic data and intuitive understanding for the subsequent 
empirical results and analysis, and provide a basis for the in-depth discussion of the research 
problems. 

5.2 Interpretation and discussion of the empirical results 

The interpretation and discussion section of the empirical results will explain and discuss the 
empirical results in detail on the "analysis of the relationship between audit market competition and 
accounting information disclosure quality". First, we will give an overall overview of the empirical 
results, including the main findings and the significance of the statistical results. Next, we will 
explain the empirical results and discuss the impact mechanism of audit market competition on the 
quality of accounting information disclosure. We will analyze the positive or negative relationship 
in the empirical results, and provide relevant theoretical support and the basis for the empirical 
research. Furthermore, we will discuss some limitations and limitations of the empirical results and 
present directions and recommendations for future research. Finally, we will summarize the 
importance of the empirical results and implications for relevant stakeholders, as well as 
implications for practice and regulation. Through the interpretation and discussion of the empirical 
results, we will further deepen the understanding of the relationship between the audit market 
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competition and the quality of accounting information disclosure, and provide useful reference for 
relevant research and practice[10]. 

6. Conclusions and enlightenment 

6.1 Summary of research conclusions 

By analyzing the relationship between audit market competition and the quality of accounting 
information disclosure, the following conclusions are drawn. First of all, the audit market 
competition has a significant impact on the quality of accounting information disclosure. With the 
intensification of the competition in the audit market, accounting firms will pay more attention to 
the audit quality in order to maintain the competitive advantage of customers, so as to improve the 
quality of accounting information disclosure. Secondly, there are certain conditions and restrictions 
on the influence of audit market competition on the quality of accounting information disclosure. In 
the highly competitive market environment, accounting firms may face time pressure and resource 
constraints, which will affect the quality of accounting information disclosure. In addition, this 
study also found that the quality of accounting information disclosure has a significant positive 
impact on the business performance and market value of enterprises. Therefore, enterprises should 
pay attention to the impact of audit market competition on the quality of accounting information 
disclosure, and take corresponding measures to improve the quality of accounting information 
disclosure, so as to improve the business performance and market competitiveness of enterprises. 

6.2 Research limitations and future research directions 

The data used in this study is limited to the audit market competition and accounting information 
disclosure quality data in a specific time period and specific regions, which may have certain 
limitations. Future studies could consider expanding the scope and time span of the data sample to 
obtain more comprehensive and accurate study results. External environmental factors: This study 
mainly focuses on the relationship between audit market competition and the quality.  
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