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Abstract: As the development of China’s economy since 1978 and its intention to join the
world economy development since 2000, more and more Chinese started going out to
study, conducting business and traveling abroad. China has become one of the top 10
source markets for international travel. The recent growth of outbound travel from
mainland China has significantly affected the world travel market. Almost all developed
countries see the importance of Chinese tourism market and develop various strategies to
attract more Chinese tourists because of their high expenditures. Australia is also among
this list. Although it is important to notice that domestic travel plays a significant role in
the Australian tourism industry, international travelers also matter, especially China.

1. Introduction

Tourism plays a more important role in people’s life as the accumulated family and personal
wealth. The past decades saw an ongoing growth and diversification of tourism industry across the
world, making tourism one of the faster growing economic sectors in the world. UNWTO ranks
China as the No.1 outbound tourism of expenditure and in 2019, mainland China visitors expended
254.6 million USD dollars on international tourism. At the same time, the academic world also
became more interested in China tourism, especially the outbound tourism.

The key issue for Australian tourism industry is that it is only a small part of Chinese outbound
market and Australia should improve its competitiveness around the world to attract increasing
number of international arrivals including Chinese tourists. This research is supposed to make
contribution by analyzing the changes of mainland China visitor’ visitation pattern to the nature-
attracted spots in Queensland and NSW.

This paper mainly studies the potential changes of age group and group tour of mainland China
visitors to the natured-based attractions in Queensland and NSW via collecting and analysing
related data from International Visitor Survey. This project uses the Microsoft Excel to manage
existing estimated data collected from Australia Research Tourism to analyse the potential trend
existed and to study potential changes accordingly. Moreover, due to the consideration of the
manageability of the data, this paper only includes the data of the nine activities outlined in the
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category of Nature/Outdoor activity from the IVS database. The remain of this paper starts with
literature review on the development of China’s outbound tourism, Australian tourism industry.
Finally, it concludes with the summary of key findings, stating the value of the research, limitation
of the research and opportunities and suggestions for the future research.

2. Literature Review
2.1 Australian Tourism Industry

Chinese travelers as they spend more than the average visitors. Australia government realized
the importance of tourism industry in economy in the early 1980s and from 1986 to 1988 Australia
experienced ‘Tourism Boom’, which had features of ‘significant expansion, profitability and
optimism within the tourism industry. According to the TRA (2020 a), in 2018-2019 the Australian
tourism GDP was around $61.2 billion, accounting for some 3.1% of national economy and the
direct tourism employment is 621,000 people.

Moreover, the tourism industry now focuses on ensuring its sustainable development by
spreading the benefits brought by tourism economy across the country and encouraging regional
travelling is the top priority. Australian tourism industry also understands that some rich countries
should be their priority to keep continuously strong increase of their international expenditure in
Australia and they are going to maintain this strategy although they also realized the potential risks
of lacking diversity.

According to Tourism and Event Queensland, tourism played a significant role in Queensland
economy, and it contributed 7.5% of Gross State Product (GSP), hiring 220,000 employees and
generating $25 billion for Queensland. Queensland has the ambition to “inspire the world to
experience the best address on earth”, which is the vision of TED. TED has developed its strategic
plan and marketing plan based on their consumer research as their marketing is “consumer-led,
experience-focused and destination-delivered”. TEQ (2018) also identifies the Queensland’s
Experience Framework with five experience pillars and supposed to make contribution to TEQ’s
future strategic and marketing plan.

2.2 The Definition of Nature-Based Tourism

For most countries and regions valuing tourism industry, it is hard to ignore the role of natured-
based tourism (NBT) as it is an essential part of tourism industry. Australia has seen an increasing
percentage of international nature-based tourists. The natural environment would affect visitors’
attitude and intention of the destination. Eco-tourism started in the late 1980s and it has been
interchangeably used with natured-based tourism in the tourism literature. Nature-based tourism is a
broad definition that including various experiences enhanced by nature.

2.3 Chinese Visitors

The Greater China outbound tourist market started to grow from 1990. The previous literature
mostly focuses on the reasons for the rapid development and the motives, preference, satisfaction,
and the segmentation of Chinese outbound tourist. The rapid growth of Chinese outbound tourism
may result from its fast economic growth and the motivation resulting from the changes of society
and policies.

The mainland China outbound travellers could be divided into three categories and there are
Seniors, Families and Young People. Particularly the Young People are aged from 25-35 and this
category of market is growing. The features of Young People market include being more
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adventurous and tending to enjoy Free Independent Travel (FIT). In fact, Australian tourism
industry may be seeing a transition of mainland China visitors’ preference of group tour to
travelling on their own.

Also, many researchers believed that the majority of Chinese outbound tourist are wealthy,
middle-age, and well-educated. Zhang and Tse (2017) fully analyzed an important component of
Chinese tourists travelling abroad, namely luxury travelers and Bao et al., (2019) examined the
features of a third wave of Chinese outbound visitors as elite middle aged. Moreover, Chinese
tourists are famous for their surprising purchasing power when travelling abroad. For example,
Kwek and Lee (2013) study the consumption behavior of mainland China’s corporate travelers in
Australia because they believed that corporate travelers are an important component of Chinese
outbound tourism market. Their study suggests that these travelers prefer purchasing western luxury
goods and they regard travelling abroad to experience and learn western lifestyle.

Furthermore, the changes of Chinese tourists could also be identified on ages. There are
generational differences of the process of making travel decisions and indicated that the knowledge
of such differences would help the industry to prepare for future growth by understanding the
primary demand factors in advance. Huang and Veen (2019) also examined the different Chinese
generations’ attitudes on natural environment and suggested that the attitude of post-1980s/1990s
would be more easily affected by natural environment than that of the post-1960s/1970s. When
making decisions on traveling abroad, Chinese younger generation tends to choose natural
destination for relaxation.

3. Methods

The project collects data of both Queensland and New South Wales from 2010 to 2019 in the
aspects of total visitors with the details of country of residence, visitor purpose, visitor activities,
age group and group tour. This project also collects the data of Australia in aspects of total
expenditure by countries, expenditure by age, expenditure by activity and expenditure by group tour.
The samples included in the IVS are the Overseas Arrivals and Departures short term visitor
arrivals aged 15 years and over and the survey results are weighted to data on international visitor
numbers over the period. The IVS methodology uses the sample to estimate, and Tourism Research
Australia (TRA) increased the sample size to 40,000 to increase its data reliability of 95%
confidence level. The author also notices that IS survey requires respondent answering around 100
questions. Visitors may lose their patience when answering so many questions and the validity of
some results may be questioned.

4. Findings
4.1 Mainland China Visitors’ Expenditure in Australia

Australia saw a substantial increase of total mainland China visitors’ expenditure. The data on
the Figure 1 show that from 2010 to 2019, among all international visitors, mainland China visitors
spent most money during their trips in Australia. Then the Figure 2 shows a clear increasing trend
of the total expenditure during this period and the figure increased from around 2.2 billion dollars to
more than 10 billion dollars. Moreover, the percentage of mainland China visitor expenditures out
of the total international visitor expenditure in Australia has increased from about 14% to some 34%
at the same time (Figure 3).
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Country of residence by Calendar year by Spend in Australia ($000)
Counting: Spend in Australia ($000)
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Fig.1 International Expenditure: Country of Residence by Calendar by Spend in Australia
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Fig.2 Expenditure of China Visitors in Australia ($000)
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The Figure 4 shows that mainland China visitors aged 20-24 occupied the largest number of
spending each year from 2010 to 2019 and their expenditure has substantially increased from
AUD$842 million in 2010 to around AUDS$ 40 billion in 2019. Following that they were visitors
aged 25-29 and aged 15-19. Moreover, for mainland China visitors aged 30-54, their annual
expenditure in Australia was less than AUD$ 500 million between 2010 and 2019. It is interesting
to further study the changing patterns of the spending of visitors aged 30-54. Finally, for people
aged 55+, they spent more than AUD$ 500 million annually in Australia from 2015, reaching to its
largest number of around AUD$ 783 million in 2019.

Expenditure of Age Group of Mainland China Visitors
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Fig.4 Expenditure of Age Group of Mainland China Visitors to Australia ($000)

The Figure 5 shows that although mainland China visitors spent the most money in social
activities, the second largest number of their expenditure lied in the category of Outdoor/Nature.
Particularly, although the Figure 6 shows that mainland China visitors’ expenditure on
Outdoor/Nature activities increased from around 2 billion dollars to around 8 billion dollars
between 2010 and 2019, the Figure 7 demonstrates that there has been a quite significant fall of the
relative figure as proportion of expenditure on outdoor/nature activity out of mainland China
visitors’ overall expenditure. The figure has decreased from around 88% to around 79% during this
period. It is important to remind that it only includes the data under the category of Outdoor/Nature
activity of IVS database.

Individual activity on trip by Calendar year by Spend in Australia ($000) and Country of residence
Counting: Spend in Australia ($000)
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Fig.5 Expenditure of Individual Activity on Trip by Mainland China Visitors Across Australia ($000)
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Fig.6 Mainland China Visitors' Expenditure on Outdoor/Nature Activity in Australia ($000)
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Fig.7 Percentage of Mainland China Visitors' Expenditure on Outdoor/Nature Activity from Total
Expenditure in Australia

Lastly, the data on the Figure 8 shows that most of mainland China visitors’ expenditure was
spent via non-group tour. Particularly, the figures increased from some 2 billion dollars to some 9.7
billion dollars in the last decade. Although there was a slight increase of expenditure by group from
2010 to 2015, it began to decrease from 2016.

Mainland China Visitors' Expenditure by
Group Tour in Australia (S000)

15000000
10000000

5000000 IIIII
,m m m H N

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

B Group tour H Non group tour
Fig.8 Mainland China Visitors' Expenditure by Group Tour in Australia ($000)

4.2 Mainland China Visitors to Queensland

First, the Figure 9 shows that mainland China visitors was on the top 10 source market of
Queensland tourism market and from 2016, mainland China surpassed New Zealand and occupied
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the largest number of total international visitors to Queensland. The number of mainland China
visitors travel in Queensland has increased from 200,000 visitors to around 500,000 visitors (Figure
10). It is worth noting that the number of mainland China visitors began to decrease since 2016
(Figure 10 and Figure 11).
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Fig.9 Number of International Visitors Stopover Queensland by Country of Residence
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To study what mainland China visitors do when traveling in Queensland, this project first finds
out that mainland China visitors mainly choose Gold Coast to stopover and the number of mainland
China visitors stopover Brisbane and Regional QLD are quite similar (Figure 12). Furthermore, no
matter where mainland China visitors choose to stopover, the number of them choosing
Outdoor/Nature activity steadily increased during the last ten years and over 94% of Chinese
visitors to Queensland chose to see the natural views there (Figure 15), except that Regional QLD
experienced a rather significant drop between 2016 and 2019 (Figure 13). But the relative figure of
percentage in Figure 15 shows that there has been quite a decrease of Chinese visitors visiting
nature in Queensland by over 3% between 2015 and 2019.

For mainland China visitors stopover Brisbane, the number of them choosing Outdoor/Nature
activity experienced a stable rising trend between 2010 and 2019. The number increased from
around 80,000 visitors to about 270, 000 visitors. It increased almost three times (Figure 12).
Furthermore, although the number of mainland China visitors stopover Brisbane choosing
Outdoor/Nature activity saw a stable increase during the same period, the percentage of them from
the total mainland China visitors stopover Brisbane dropped from 96% to around 92% and even
reach to the lowest point of 90% in 2011 (Figure 13). Moreover, Brisbane accounted for the lowest
percentage among three stopover capital/region in QLD (Figure 14).
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Fig.12 the Number of Mainland China Visitors Stopover Capital/Regional in Queensland
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Fig.13 Number of Mainland China Visitors Stopover Capital/Regional in Queensland Choosing
Outdoor/Nature Activity
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Fig.14 Percentage of Mainland China Visitors Stopover Capital/Regional Choosing
Outdoor/Nature Activity in Queensland (Number of Visitors)
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Fig.15 Percentage of Mainland China Visitors to Queensland Choosing Outdoor/Nature Activity
(Number of Visitors)

From the Figure 16, holiday visitors accounted for the largest amount of total mainland China
visitors to QLD and the number experienced a significant rise from some 135,000 visitors to around
370,000 visitors in the last decade. The number increased more than twice. Although the number of
visitors to Queensland for holiday kept rising in the last decade, the percentage of having this
purpose out of the total mainland China visitors to QLD fluctuated between 60% and 80% (Figure
17).
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Fig.16 Number of Mainland China Visitors to Queensland by Purpose
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Fig.17 Percentage of Mainland China Visitors to Queensland by Purpose (Number of Visitors)

As for the age group of mainland China visitors to QLD, according to the data from Figure 18-21,
those who aged 55+ occupied the largest amount of the total mainland China visitors to QLD, Gold
Coast, Brisbane and Regional QLD. The number of aged 55+ mainland China visitors to QLD rose
from about 36,000 visitors in 2010 to over 182,000 in 2019. Then we can also see that mainland
China visitors aged 25-29 witnessed a significant increase trend at the same time in all to QLD, to
Gold Coast, to Brisbane and Regional QLD (Figure 18-21). Moreover, there were more mainland
China visitors aged 25 + traveling to QLD than that of aged 15 to 25.
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Fig.18 Number of Mainland China Visitors to Queensland by Age Group
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Fig.19 Number of Mainland China Visitors to Gold Coast by Age Group
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Age Group of Mainland China Visitors to Brisbane
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Fig.20 Number of Mainland China Visitors to Brisbane by Age Group
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Fig.21 Number of Mainland China Visitors to Regional Qld by Age Group

The number of mainland China visitors choosing group tour to QLD, no matter to Gold Coast, to
Brisbane or to Regional QLD, increased to the highest point in 2016 and then decreased in the
remaining 3 years (Figure 22). However as for the non-group tour by mainland China visitors to
QLD, all Gold Coast, Brisbane, and Regional QLD, they roughly witnessed a growing trend in the
last decade. Moreover, from 2017 to 2019, there was a larger number of mainland China visitor
choosing non-group tour to travel Brisbane than group tour (Figure 22 and 23).
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Fig.22 Number of Mainland China Visitors to Queensland by Group Tour
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Fig.23 Number of Mainland China Visitors to Queensland by Non-Group Tour
5. Discussions

Overall, this research suggests that Australian tourism industry benefit from the unimageable
growth of main China outbound tourism markets and mainland China has become more and more
important to Australia international tourism segment. Specifically, in terms of the number of
mainland China visitors to Queensland and New South Wales, greater China remained the top
international source market for these two states from 2017 and 2013 respectively and the overall
trends were increasing, however it should note that both states saw a decline of the number of
mainland China after 2017 and 23 go upward and then downward. The potential reason for the
decline in the figure of percentage may result from lack of repeated visitation.

However, Chinese visitors are very interested in nature spots in Queensland as over 94% of them
chose outdoor/nature activity in Queensland and the highest point could reach more than 98%. The
previous results together may suggest that the average expenditure of mainland China visitors aged
15-30 be higher than that of aged 30+. The potential reason may that education spending for the
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younger visitors. Moreover, most of the Chinese outbound market are aged between 25 and 44. So
the young and middle-aged individuals from 25 to 44 could be a great opportunity for Australian
tourism industry in both terms of the number of visitors and the amount of expenditure.

6. Conclusion

Australian tourism is becoming increasingly important in its economy growth, and it is on the
growing stage of its life cycle. By March of 2020, international travelers occupy many total tourism
expenditures in Australia and China mainland visitors are becoming increasingly valuable for
Australia tourism because as they spend more than the average visitors. Moreover, Australia is a
famous travel destination possessing stunning natural and wildlife views and pristine aquatic and
coastal attractions.

This paper makes contribution to adding knowledge about the importance of mainland China
tourist market to Australian tourism market, the changes of how Australian natural environment
including the specific nature-based attractions in Queensland and NSW attracting Chinse tourists,
and the changes of Chinese visitors to QLD and NSW in terms of age distribution and group tour to
the literature. This information would further provide insights for the policy makers and business
operators within the tourism industry especially for those located in Queensland and NSW to help
them make informative decisions and prepare for adapting to the changes. For the future research, it
is suggested that when analyzing Chinese outbound tourists in a nuanced manner it would be better
to exclude the data about international students as their major purpose is for education and their
staying period is relatively longer. Moreover, this paper finds out a different visitation patterns of
group tour in the different states of Queensland and NSW.
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